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Abstract. This paper presents some preliminary results from a
comparative study of interrelations between identity (in terms of
subjectively identified identity); media (in terms of completeness
in supply); media use (in terms of choice of language); and EV
among bilingual speakers of autochthonous minority languages. It
builds on studies that are carried out among German speakers in
South Tyrol, Hungarian speakers in Romania and Swedish speak-
ers in Finland, combining institutional analysis and quantitative sur-
veys in a comparative perspective.
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1. Introduction

The focus of this paper is on the relation between media,
identity and language in situations where the speakers of the lan-
guage form a minority that is mixed into a majority population.
This usually means that a great share of the speakers is at least to
some extent bilingual. Thus they live in a contested media land-
scape and will be tempted to use media in the majority language
for various reasons. The contested hegemony of the minority lan-
guage in the media field leads to an imbalance where, according to
Fishman and others, the overall effect of media tends rather to
undermine than support minority identity as mainstream media ac-
celerate language shift and assimilation of minority communities
(Fishman 2001: 473–474, Busch 2001: 35 ff, Cormack 2007). This
tendency may under certain conditions that are favorable to the
minority group be countered. Such favorable conditions are more
likely to appear with new media developments for example with
respect to niche broadcasting on television (Abrams et al. 2003:
205 ff., Trepte 2006: 268–269).
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We are looking at different situations of language use with a
comparative ambition. We do, however, not intend to fix a set of
standardized variables in order to study different communities ac-
cording to what is often referred to as a most similar systems
design. Instead, we are looking at different contexts that from their
part may bring light on particular features in the relations between
language use and media in culturally contested environments.1 Whilst
we restrict our different studies to minorities with a traditional pres-
ence in the regions where our studies are carried out, to minorities
that have access to locally produced as well as cross border media,
the differences in contexts are still much too many to bridge in
order to build stable empirical models on the basis of comparative
data. Thus, our effort at this stage rather resembles a most differ-
ent systems design (ibid.), aiming at seeking similarities between
different situations, in order to detect regularities.

The relation between our studies and the theor(y/ies) of
ethnolinguistic vitality is one of inspiration rather than confirmation
or verification. Addressing objective and subjective factors affect-
ing group identification, the construct of ethnolinguistic vitality of-
fers a framework against which our various observations may be
discussed. It is here used as a way to approach aspects related to
social and cultural identity, as addressed in social identity theory
(Tajfel and Turner 1979; 1986). By specifying the three dimen-
sions of objective vitality the theory provides a framework within
which the psychosocial dynamics of social identity theory can be
related to the perceived vitality of a language (Giles et al. 1977,
Abrams et al. 2009, Liebkind et al. 2007, Moring and Husband
2009). Whilst the project2 on which this paper builds leans on EV
as one of its sources of inspiration, it will maintain the broader look

1 This methodological distinction leans on J.S. Mill’s work A System of Logic
1843, distinguishing between the method of agreement and method of differ-
ence. It was developed for comparative research between social and political
systems by Adam Przeworski and Henry Teune (1970). The most similar sys-
tems design aims at comparisons where similarity of the chosen cases allows
the analyst to arrive at conclusion based on observed differences in a set of
dependent variables, whereas the most different systems design focuses on
different cases where a similar feature occurs.

2 Bilingualism, Identity and the Media in Inter- and Intra-cultural Comparisons
(BIM), project financed by the Academy of Finland (project number 1123686)
and carried out at the Swedish School of Social Science at the University of
Helsinki.
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on the processes underpinning identity formulation including both
subjective and objective factors. Dimensions relating to demographic
characteristics and institutional support of a group will without a
doubt be of crucial importance to how media can and will be used
by individuals who relate to this group – thus they cannot be ne-
glected. Measured on the ground of objective differences, the vari-
ation is considerable. However, we may assume that media use is
also affected by the status of the group, and furthermore, by the
status of the media that target the group in its language. Thus,
following Giles et al. (1977) as specified in Moring and Husband
(2009), we look at three dimensions consisting of

- Status factors, such as the recognition of social status in
intra-group and inter-group dynamics, and the status of
groups’ communicative codes

- Demographic factors, such as the geographic distribu-
tion of group members, the relative proportion of groups
numbers, and rates of births, deaths and intermarriage

- Institutional factors, such as: the groups insertion in the
central political systems of the state and their position
vis-a-vis the media, both in terms of institutional infra-
structure, and in terms of the organizational control and
influence over media systems.

A particular problem that meets research focusing on group
identity concerns what establishes a group. This includes the fun-
damental question whether established and recognizable group
identity(y/ies) exist or not. We also want to know to what extent
group identity, where it exists, remains uncontested or has become
hybridized (Moring and Husband 2007).

The concept of group identity is, of course, not unproble-
matic. In this paper we are alert to the dynamic tension between
individual and collective identities and their role in the construction
of ethnicity. Brubaker (2004) warns of the dangers of assuming
that the existence of ethnic categories is a sufficient evidence of the
existence of ethnic groups. Through his concept of groupness he
points to exactly those processes of cognitive and affective com-
mitment to a shared identity that is tapped by social identity theory.
It is inherent in the samples that we are engaging with that we will
find a series of embedded identities where different forms of
hybridity or multiple identities ormay reflect different personal re-
sponses to the political and social environment in which people
live. A subjective consciousness of kind (Wallman 1986) is no
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guarantee of ethnic viability. Ethnicity is also defined through insti-
tutional forces that constrain or facilitate the lived expression of
ethnic identities. In this context the social and political forces that
please the boundaries between ethnic groups define the permeabil-
ity of passage from one identity to another and thus constitute
institutional constraints shaping the stability of ethnic group member-
ship.

2. Media and language

Without here entering into a full discussion of the three di-
mensions of EV referred to above, we will here specify some fea-
tures that earlier research has pointed to particularly with respect
to the functionality of media as an institution in relation to (minor-
ity) language.

Mike Cormack (1998: 39–43) presents seven criteria for
minority language media to thrive in society that are complemen-
tary to those identified within ethnolinguistic vitality theory. Here,
these seven criteria have here been organized into six clusters, ac-
cording to dimensions defined by EV theory. (1) An objective de-
mographic prerequisite has to be in place: the amount of people
using the language must be big enough for media supply to evolve.
(2) A subjective aspect of the demographic base must occur in the
form of wide support for media in the minority language. (3) Ob-
jective institutional factors must be in place and adequate; the power
of regions strength in relation to the government also plays a role.
(4) Subjective institutional conditions must be met; the political
culture in the host-state plays a role for how things evolve. (5)
Objective status factors, such as international trends (for example,
when a minority language is brought up on the international politi-
cal agenda and these issues get more attention also nationally) have
an impact. (6) Subjective status factors, such as the symbolic sta-
tus of the minority language are important.

3. Media and the restitutionary function

Following from the discussion of the overall effect of the
media system with respect to EV, the question emerges whether,
and under what conditions, media in a minority language may per-
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form a so called restitutionary function (Moring and Dunbar 2008).
In their theoretical discussion of possible effects of television on
group vitality, Abrams et al (2003) present a series of seven propo-
sitions, derived from cultivation theory, user’s and gratification re-
search, and social identity gratification. In their view, the social
identity gratification perspective is central as an intermediate vehi-
cle for media effects in non-dominant groups (such as linguistic
minorities). Using media for reasons of social identity gratification
would coincide with higher levels of subjective vitality, lesser as-
similation and social competition strategies (Abrams et al. 2003).

The focus on social identity gratification parallels what in
other contexts has been discussed under the notion of strict prefer-
ence condition (Grin et al. 2002). To be met, this notion requires
that the target audience, all other things being equal, must display a
net preference for carrying out a relevant part of their activities in
the minority language rather than in the majority language. This
would point to some further requirements relating to the level of
media supply. The strict preference condition is particularly impor-
tant in the field of culture, largely because culture is an area in
which people have a particularly high degree of choice. It must be
remembered that speakers of a minority language are usually at
least to some extent bilinguals. In these cases it is of utmost impor-
tance that the activity in the minority language possesses additional
value compared to corresponding activity in the majority language,
in order for the minority language alternative to be chosen.

However, for such conditions to be met, some further pre-
requisites have to be in place. Choice of media is conditioned by
the objective institutional factor of existing supply over a full range
of media platforms. Only then the subjective status-related factor
of choice, relating to social identity gratification, and meeting the
strict preference condition, may emerge. This is why we pay par-
ticular attention to the institutional and functional completeness
of the media (Moring 2007). In assessing levels of completeness, it
is important to note that different kinds of media support different
aspects of language and culture in their own specific.

One aspect of institutional completeness is the availability of
different types of media (print media, radio, television and new
media). Another aspect is the availability of formats (news and
information, cultural programming, popular culture, media related
new services). Functional completeness refers to the extent to which
people within a target group actually lean on the media supply that
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is produced for them (in their language or for their community).
Institutional completeness is a necessary, yet not sufficient condi-
tion for functional completeness.

4. The empirical studies

In this section of the paper we will briefly present some
preliminary results of the empirical research conducted in four re-
gions included in the BIM project; two regions in Finland where
Swedish is spoken (Southern Finland and Ostrobothnia); South-
Tyrol in Italy where German is spoken; Transylvania in Romania
where Hungarian is spoken). In what follows the language of me-
dia use and the impact of some background variables on language
choice will be discussed.

Case 1. Media use among bilingual adolescents in Southern
Finland

The small Swedish-speaking population in Finland (num-
bering to somewhat less than 300,000, which is ca. 5.5 percent of
the population) is at a personal level predominantly bilingual in
Finnish and Swedish. The Swedish-speaking population live in three
different regions that are far from each other and featured by dif-
ferent language patterns. The Swedish media landscape in Finland
is close to be institutionally complete. There is a rich assortment of
media in Swedish: 8 daily newspapers (4–7 issues per week), six
newspapers that appear 1–3 times a week, two radio stations and a
Swedish language television channel. This setting provides an ideal
test-case for how media supply may enhance linguistic vitality.
Swedish media (especially television) maintains a position among
the Finnish audience, and in bilingual families. (Moring and
Nordqvist 2002, Backholm 2005). It is often said that the Swed-
ish-speaking Finns are in a favourable position due to the fact that
they can utilize media from both Sweden and Finland. But things
are not quite that simple. The media supply from Sweden differs
depending on in which region in Finland you live. The Sweden-
Swedish outlet is big and manifold in Ostrobothnia, on the western
coast, but relatively scarce in Southern Finland, on the southern
coast of the country (Herberts 1995: 143)

In this study, the point of departure was school language. All
levels of education are available in Swedish language in Finland.
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Most bilingual families in Helsinki (80%) send their children to
Swedish-language schools. It seems that parents want to support
their child’s knowledge of Swedish and consequently the bilingual
culture, as Finnish is the dominant language in their environment.
This can also be seen as an aim to preserve the viability of the
ethnic groups (Lojander-Visapää 2001).

The outcome is a group of individuals with a bilingual iden-
tity, who make independent choices. 3 They themselves describe
their (ethnic/ language/ social) identity consisting of the competence
to change languages, which also could mean facilitating the switch-
ing of ethnic identities (a feature that is essential to ethnolinguistic
vitality). In this way they have access to both groups, as they master
the cultural codes that function as ethnic/ELV markers.

The aim of the study was to look at the effect of different
choices related to language use in the family and how competence
in both ethnicities affect the choice of higher education and media
use. The findings are comprised into a matrix (Table 1) that shows
the dominant outcome of the different choices. It is based on a
study of media language, measured as based the frequency of
newspaper reading (daily and often), and whether this is predomi-
nantly in Finnish, balanced, or Swedish.

Table 1. Identity of bilinguals as a function of school lan-
guage and media language – a tentative conceptualization

3 In 2004 young persons, born in 1981, with at least one Swedish-speaking parent
were interviewed (N=1633). Of these, 753 had one Swedish speaking and one
Finnish speaking parent. It should be noticed that the sample consists of young
people in higher education, thus its representativity with respect to a broader
demography is limited.

Language use is a major tool for conveying sociocultural knowl-
edge and therefore a powerful medium of socialization (Ochs 1986:
2). As a consequence of this, socialization and language socialization
take place in parallel. Language socialization has two main perspec-
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tives: it means language acquisition on the one hand, and usually
involves the integration of the individual into the culture (s) of lan-
guage communit(y/ies) on the other (see Wende 2004: 91–92).

It may be added that, as established by several researchers,
we regard both socialization  and language socialization as lifelong
processes.

Our research points to two main findings. First, the school-
language is still the strongest predictor of linguistic identity among
adolescents from bilingual families. Secondly, bilinguals, through
their media habits also in some cases strive to preserve their lan-
guage that is in a underdog position. The media behaviour would
thus at least partly be related to their identity.

However, we could also trace the additive features where
both language of higher education and media language interact with
identity. Interestingly, in bilingual families, only the double choice of
both Swedish as school language and Swedish as newspaper lan-
guage leads to a predominantly (albeit hybridized) Swedish linguistic
identity, whereas the choice of Finnish as both school language and
media language signals an erosion of the Swedish linguistic identity.
The group of students who originally went to Finnish school but has
arrived at a hybridized identity is particularly interesting. This ap-
pears to be a distinct group that is defined mainly by choice of news-
paper language; irrespective of choice of language for higher educa-
tion this group tends to have a double identity if the predominant
media language is Swedish (Lojander-Visapää 2008). Having said
this, it must be underlined that the direction of this causal chain still
remains unexplained. We postulate the causal relation between iden-
tity and media language to be of a processual nature, where media
habits and identity iteratively interact and enforce each other.

Case 2. A comparison of four European regions
In this section we will present some results of the empirical

research conducted in four European regions. These are the region
of Southern Finland (the region Southern Finland (Uusimaa, where
also Helsinki resides); the region Ostrobothnia in Finland with a
more extensive media supply from Sweden and a more even de-
mographic balance between the nationally dominant Finnish lan-
guage and Swedish; South Tyrol where German is a minority lan-
guage that regionally is a majority language; and Transylvania in
Rumania where Hungarian is a minority language that in some
parts of the region is a regional majority language. The three re-
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gions of Ostrobothnia, South Tyrol and Transylvania resemble each
other more in terms of demography, as the language balance in all
these cases include localities where the minority language is spo-
ken by a majority of the inhabitants. In Southern Finland, this is
only exceptionally the case.

In the autonomous province of South-Tyrol both Italian
and German are official languages and have equal rights in almost
every aspect of life. The status of the languages is ensured by
special regulations.  According to the census of 2001 about 70% of
the 420,000 inhabitants of South-Tyrol are German-speaking. In
South-Tyrol, there are two German dailies; their total circulation is
about 70,000 a day. There are also some local weeklies and month-
lies in German, and the press products from Austria and Germany
are available as well. The Italian Public Service Broadcaster has a
regional studio, which broadcasts both TV (1-2 hours a day) and
radio (13 hours a day) programs in German. There are several
private, German-speaking commercial radio channels as well, such
as Südtirol1, Radio Holiday and others. Besides, the cross border
media play an important role in the media use of German-speak-
ers. South-Tyrol has a special public broadcasting service, the
Rundfunkanstalt Südtirol (RAS) whose purpose is to relay public
radio and TV channels of Austria, Germany and Switzerland. RAS
is funded by grants of the regional government, and as all the pub-
lic broadcasters from Austria, Germany and Switzerland give the
possibility to RAS to relay their programmes without any cost, the
provincial citizens do not have to pay extra license fees.

The census of 2002 found that 6.6% of the population of
Romania, that is 1,434,000 people are ethnic Hungarians. The
Hungarian minority lives in Transylvania, a traditionally multilin-
gual territory, making up a fifth of the population of the region.
The Hungarian language has no official status in Transylvania.
However, according to the Romanian public administration law
(2001/215), local administrative authorities should allow the use of
the minority mother-tongue in their affairs in administrative units
where more than 20% of the population belongs to a minority
group. As many studies have pointed out (Péntek 2003, 2005,
Péntek-Ben� 2003, Szabó Demeter 2007, Veress 2005), the effect
of laws is generally very weak in Romania.

There are 13 Hungarian dailies published in Romania. Al-
though most of them are not audited (Papp 2005), it is known that
their total circulation is about 150, 000 (personal information, Attila
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Ambrus, Hungarian Journalist’s Association in Romania). Besides,
there are several weeklies and journals in Hungarian in Transylvania.
Despite of the considerable size of the Hungarian community,
Transylvania does not have independent, state financed TV and
radio channels. The Romanian public television airs 6.5 hours a
week in Hungarian (which is 1% of the total air time); and its
regional channels air a total of 3 hours a week in Hungarian. Still,
there are several private radio channels which broadcast in Hun-
garian, whilst in the TV watching the channels coming from Hun-
gary play a determining role.

5. Some findings from a comparison between the
four regions4

The media language choice in the four regions is character-
ized by both differences and similarities. In what follows the lan-
guage of media use and the impact of some background variables
on language choice will be discussed.

Regarding the traditional media types, our results show that
in general South-Tyrol is the strongest region and Southern Finland
is the weakest one from the point of view of minority language
media use, in the case of both minority language speakers and
bilingual students. The difference between the two regions is most
significant as regards minority language television and radio use. In
respect to the other two regions, it can be said that minority lan-
guage media use plays a greater role for the monolinguals of
Ostrobothnia and the bilinguals of Transylvania.

The German-speaking students in South-Tyrol almost only
use the traditional media in German, whereas the bilinguals use
them in both languages but their media habits are dominated by
German. The German language completely governs the internet
use of both German-speaking and bilingual students; neither Eng-
lish nor Italian can compete with German in this respect.

4 Data was collected in May and August, 2008. The participants were 16 to 19-
year-old secondary school students. We collected altogether about 3,400 ques-
tionnaires in the four regions. The students were divided into two groups: (1)
minority language speakers and (2) bilinguals. The first group is made up of
students whose family only used the minority language in the home, while the
second group contains students whose family used both the minority and the
majority language at home.
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The Hungarian-speaking students in Transylvania use the
media usually in both languages; however, the language weight
point in their media use is nearer to Hungarian. At the same time
the bilingual students in Transylvania tend to use media in both
languages equally often. Only bilingual students are online in Ro-
manian, and only to a limited extent; it is also noteworthy that
students of the region use the internet more in English than in
Hungarian.

While similar tendencies characterize the use of the three
traditional media in South-Tyrol and Transylvania, in the two Finnish
regions differences can be observed. The Swedish-speaking stu-
dents in Ostrobothnia read newspapers almost only in Swedish,
while they use the electronic media in both languages, although the
language weight point in this use is toeards the Swedish language.
The bilingual students in the region use the media in both lan-
guages: with respect to newspaper reading the language weight point
falls nearer to Swedish, and regarding the television and radio it
falls nearer to Finnish. In Ostrobothnia Swedish-speaking students
tend to use the internet mostly in Swedish and in smaller part in
English; the bilinguals use the web in English almost as frequently
as the Swedish students do, but their share of Swedish in internet
use is smaller while in Finnish it is bigger.

The Swedish-speaking students in Southern Finland use the
media in both languages: when it comes to reading newspapers, it
is the Swedish language that plays a bigger role; when it comes to
watching TV it is the Finnish, and when it comes to listening to the
radio, both languages are used equally. The bilingual students in
the region watch TV almost only in Finnish, listen to the radio
mostly in Finnish, and read newspapers in both languages to the
same extent. In Southern Finland the role of Swedish in the internet
use of both groups lags behind the role of English and Finnish.

6. Objective background variables and media
language choice

We found that the objective background variables which
mainly influenced the media language choice can be grouped in
three broader categories. Firstly, there are variables such as family
language and the language composition of the surrounding envi-
ronment, which have an impact upon the competence in majority
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language language. On the one hand, students coming from mono-
lingual families use the media noticeably less in the majority lan-
guage, than those who grow up in bilingual families. On the other
hand, the greater the proportion of the majority speakers is in an
area and the more contacts the minority language speakers have
with the majority speakers (c.f. Bourhis and Landry 2008), the
better they speak the majority language, and the more they use it
for the media as well. Some other studies have also drawn atten-
tion to the relationship between language environment and the me-
dia language choice (c.f. Nordqvist 2002, Clement et al. 2005).

Secondly, there are variables which are linked to the media
supply (including not only media types, but media contents and
genres, too). In this respect we must draw a distinction between
the absolute quantity and the relative quantity of the media supply
in the minority language; the former refers to the amount of the
media supply in minority language in its totality, whereas the latter
refers to the amount of the media supply in minority language
compared with the amount of media supply in the majority lan-
guage.

Thirdly, it was detected that there is an interrelation be-
tween the language patterns of different media types. The lan-
guage behaviour of students when using a certain media type sig-
nificantly correlates with their language behaviour when they use
other media types (see also Vincze 2008a, 2008b).

7. Subjective EV and media language choice

As we saw above, there are some objective factors, which
influence the media language choice in bilingual settings. Now, we
attempt to show how some subjective factors work in this respect.
Bourhis et al (1981: 150) suggested that the Subjective Vitality
Questionnaire “could prove a powerful instrument for studying the
dynamics of ethnic group relations and crosscultural communica-
tions in multilingual and multicultural societies”. In our compara-
tive study we investigated the relationship between some question
type proposed by Bourhis et al. and media language choice as a
certain kind of linguistic behaviour.

Our research in four regions among minority language speak-
ers and bilinguals gives us altogether 8 subgroups. With the help of
association analysis we examined the influence of (nominal) sub-
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jective EV variables on the language choice of the four media types
(newspapers, television, radio, the Internet). This meant 32-32 as-
sociation analyses for the following two subjective EV variables.
We used the Cramer’s V to measure the associations of variables,
but in what follows we will only state whether the discovered rela-
tions were significant or not.

The choice of media language only showed 5 significant
relationships out of the 32 observations as regards which language
community of the region the students felt to be wealthier or equally
rich.5 It is noteworthy that although South-Tyrol is the richest re-
gion of Italy and one of the richest ones in Europe, neither the
German speakers’ nor the bilinguals’ answers to the question
whether the Italian or the German speaking community has bigger
economic power in the region displayed any relationship with the
language choice of any media types. Similar results came out when
we controlled how much students’ media language choice was in-
fluenced by their impression of which language community was
better represented in the cultural life of the region, or whether they
felt these are equally represented. Our results showed that there
were significant relationships between students’ impressions in this
respect and the media language choice only in 9 cases out of the 32
observations. In South-Tyrol German speakers have 70 percent
majority and the German language plays a very decisive role in
media use. Still, the media language choice of neither monolinguals
nor bilinguals was influenced by students’ answers to this question
in the case of the four media types. Interestingly, the same was
found in Southern Finland, although – contrary to South Tyrol – in
Southern Finland the Swedish language group forms a scattered
group that in numbers is relatively high but in linguistic concentra-
tion is very low. Here, Finnish has a quite dominant role in media
use.

We examined the influence of (ordinal) subjective EV vari-
ables on the language choice of three media types; newspapers,
television, radio; using Spearman’s rank correlations. (As the lan-
guage of internet is a nominal variable, it is unfit for calculating
rank correlations). This meant 24-24 correlation analyses for the

5 The statistically significant associations were newspaper language among mono-
lingual minority speakers in Transylvania and Ostrobothnia; internet language
among monolingals in Ostrobothnia; radio language among bilinguals in South-
ern Finland; and internet lanuage among bilinguals in Ostrobotnia.
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following four subjective EV variables. In what follows we will not
discuss the strength of correlations, only state whether the discov-
ered relations were significant or not.

The international prestige credited to the majority lan-
guage showed significant correlations with the choice of media
language in 3 cases out of the 24 observations.  On the other
hand the international prestige credited to the minority language
showed significant correlations with the choice of media language
in 2 cases out of the 24 observations6. Note that in South Tyrol
the minority language – German – is at the same time a world
language and it dominates students’ media use to a great extent,
and still the international prestige credited to German did not
show any correlations with either German speakers’ or bilinguals’
choice of media language of any of the three media types. In
Ostrobothnia television channels from Sweden have a determin-
ing role, and still the international prestige credited to neither
Finnish nor Swedish showed any significant correlations with the
choice of media language of either bilingual or monolingual stu-
dents.

The subjective EV variables seemed to work somewhat bet-
ter when we examined the regional prestige credited to the lan-
guages, as the regional prestige of the majority language revealed
12, while the regional prestige of the minority language revealed 10
statistically significant correlations with media language choice out
of the 24 observations. It is important to emphasize though that the
effect of subjective EV variables is not conclusive in these cases
either. In Southern Finland the vast majority of the population is
native Finnish, and still the regional prestige credited to the major-
ity language did not show any significant correlations with the choice
of media language of either Swedish speakers or bilinguals. Also in
South Tyrol, where 70 percent of the population speaks German
and the minority language has an official status equally to Italian,
the regional prestige credited to German still did not show any
significant correlations with the choice of media language, neither
among German speakers nor bilinguals.

6 The statistically significant correlations were newspaper language and radio
language among the monolingual Hungarian-speakers in Transylvania, how-
ever even these were weak (the correlation coefficient was smaller than 0.1 in
both cases).
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8. Conclusions

All in all, we can conclude that the media language choice is
not only a matter of taste or purpose, but also a consequence of
several background variables exploring objective factors of ethno-
linguistic vitality. Just to highlight a few: the language of media is
different in a monolingual family and a bilingual family; in a local
linguistic environment where most people speak the minority lan-
guage or in one where the majority language is dominant. The
reality of selection – when choosing entertaining programs in the
mother tongue, for example – is markedly different in areas where
there are 2, 5 or 10 TV channels are available in the minority
language.

Based on a longitudinal study of newspaper use among ado-
lescents in Southern Finland, we found indications tentatively sug-
gesting that media is a vehicle with an independent role in strate-
gies for maintenance of language and language identity, relating the
media use to mechanisms relevant to ethnolinguistic vitality. This
observation would, however, have to be further qualified before
accepting it as a result.

In the part of our research that was carried out among young
people in four different and distinct communities, we found that in
different bilingual contexts secondary school students use the me-
dia in different ways from the point of view of languages. The
media behaviour could be explained chiefly by objective background
variables. Subjective factors measuring perceived status did not
appear to associate with choice of media language. We are not yet
in the position to explain why this is the case.

From the point of view of language policy the background
variables may be grouped in another way. There are some that can
hardly be influenced (such as the linguistic composition of the ter-
ritory); and there are others that can easily be influenced (such as
the supply of minority language media). The latter indicate a possi-
bility to improve the use of minority language media in areas where
media use in the minority language is getting rusty (the show case
per preference in this paper would be viewing of Swedish televi-
sion in Southern Finland).

Our findings and previous studies point to that the language
chosen for certain types of media correlates with the language of
other media. Therefore, it is plausible to assume that the strength-
ening of the use of one type of media in a minority language can
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also influence the use of other media types, and affect the general
linguistic behaviour of a person.
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Kokkuvõte. Tom Moring, Catharina Lojander-Visapää, Andrea
Nordqvist, Laszlo Vincze and Nadja Mänty: Võrdlev uurimus mee-
diast, meedia kasutamisest ja etnolingvistilisest vitaalsusest kaks-
keelsetes kogukondades. Käesolev artikkel esitab esialgsed tulemused
võrdlevast uurimusest, mis käsitleb seoseid identiteedi (subjektiivselt
määratletud identiteedi tähenduses), meedia (täieliku vahendamise tähen-
duses), meedia kasutuse (keelevaliku mõistes) ja autohtoonse vähemus-
keele kakskeelsete rääkijate etnolingvistilise vitaalsuse vahel. Artikkel
põhineb uurimustel, mis on läbi viidud Lõuna-Tiroli saksa keele rääkija-
te, Rumeenia ungari keele rääkijate ja Soome rootsi keele rääkijate seas.
Artiklis on kombineeritud võrdlevalt institutsionaalseid analüüse ja kvan-
titatiivseid uurimusi.

Märksõnad: etnolingvistiline vitaalsus, vähemuskeelne meedia, kaks-
keelsus ja meedia




